Exploring the influence of context on social norms around Australian parents’ food provision using story completion
Supplementary File 2 – Content Analysis of Participant Demographics and Follow Up Questions

Content analysis of codes based on participant demographics:

Table S2.1: Content analysis of codes based on participant age
	Under 50 years

	Code 
	Non-visitor stem (n=30) n (%) 
	Visitor stem (n=28) n (%) 
	Sport stem (n=34) n (%) 
	Total (n=92) n (%) 

	Fruit 
	10 (33%)
	9 (32%) 
	3 (9%) 
	22 (24%) 

	Healthy snack 
	7 (23%) 
	5 (18%) 
	6 (18%) 
	18 (20%) 

	Child involvement 
	5 (17%) 
	3 (11%) 
	1 (3%) 
	9 (10%) 

	Unhealthy snack 
	4 (13%) 
	1 (4%) 
	6 (18%) 
	11 (12%) 

	Foods liked by the children 
	6 (20%) 
	2 (7%) 
	3 (9%) 
	11 (12%) 

	Convenience 
	7 (23%) 
	4 (14%) 
	4 (12%) 
	15 (16%) 

	Takeaway 
	0 (0%)
	2 (7%) 
	10 (29%) 
	12 (13%) 

	Healthy meal 
	9 (30%) 
	7 (25%) 
	8 (24%) 
	24 (26%) 

	Mealtime values 
	3 (10%) 
	0 (0%)
	5 (15%) 
	8 (9%) 

	Unhealthy meal 
	2 (7%) 
	2 (7%) 
	 0 (0%)
	4 (4%) 

	50 years and over

	Code 
	Non-visitor stem (n=45) n (%) 
	Visitor stem (n=26) n (%) 
	Sport stem (n=33) n (%)  
	Total (n=104) n (%) 

	Fruit 
	25 (56%)
	10 (38%)
	18 (55%)
	53 (51%) 

	Healthy snack 
	16 (36%)
	19 (73%)
	8 (24%)
	29 (28%) 

	Child involvement 
	15 (33%)
	2 (8%)
	0 (0%)
	17 (16%) 

	Unhealthy snack 
	2 (4%)
	1 (4%)
	3 (9%)
	6 (6%) 

	Foods liked by the children 
	10 (22%)
	1 (4%)
	4 (12%)
	15 (14%) 

	Convenience 
	7 (16%)
	5 (19%)
	4 (12%)
	16 (15%) 

	Takeaway 
	0 (0%)
	1 (4%)
	2 (6%)
	3 (3%) 

	Healthy meal 
	15 (33%)
	8 (69%)
	7 (21%)
	30 (29%) 

	Mealtime values 
	7 (16%)
	0 (0%)
	0 (0%)
	7 (7%) 

	Unhealthy meal 
	0 (0%)
	1 (4%)
	0 (0%)
	1 (1%) 



Table S2.2: Content analysis of codes based on parent vs non-parent demographics  
	Parent

	Code 
	Non-visitor stem (n=22) n (%) 
	 Visitor stem (n=14) n (%) 
	Sport stem (n=26) n (%) 
	Total (n=62) n (%) 

	Fruit 
	7 (32%)
	5 (36%)
	7 (27%)
	0 (0%)

	Healthy snack 
	8 (36%)
	3 (21%)
	4 (15%)
	15 (24.2%)

	Child involvement 
	3 (14%)
	1 (7%)
	2 (8%)
	6 (10%)

	Unhealthy snack 
	0 (0%)
	1 (7%)
	4 (15%)
	5 (8%)

	Foods liked by the children 
	4 (18%)
	1 (7%)
	4 (15%)
	9 (15%)

	Convenience 
	2 (9%)
	0 (0%)
	5 (19%)
	7 (11.2%)

	Takeaway 
	0 (0%)
	0 (0%)
	7 (27%)
	7 (11.2%)

	Healthy meal 
	6 (27%)
	13 (93%)
	7 (27%)
	26 (42%)

	Unhealthy meal 
	0 (0%)
	1 (7%)
	0 (0%)
	1 (2%)

	Mealtime values 
	2 (9%)
	0 (0%)
	3 (12%)
	5 (8%)

	Non-parent

	Code 
	Non-visitor stem (n=53) n (%) 
	 Visitor stem (n=40) n (%) 
	Sport stem (n=41) n (%) 
	Total (n=134) n (%) 

	Fruit 
	26 (49%)
	14 (35%)
	17 (41%)
	57 (43%)

	Healthy snack 
	15 (28%)
	14 (35%)
	14 (34%)
	43 (32.1%)

	Child involvement 
	17 (32%)
	3 (8%)
	2 (5%)
	22 (16%)

	Unhealthy snack 
	5 (9%)
	1 (3%)
	5 (12%)
	11 (8%)

	Foods liked by the children 
	10 (19%)
	2 (5%)
	3 (7%)
	15 (11%)

	Convenience 
	11 (21%)
	8 (20%)
	3 (7%)
	22 (16.4%)

	Takeaway 
	0 (0%)
	1 (3%)
	10 (24%)
	11 (8.2%)

	Healthy meal 
	13 (25%)
	19 (48%)
	11 (27%)
	43 (32%)

	Mealtime values 
	7 (13%)
	2 (5%)
	3 (7%)
	12 (9%)

	Unhealthy meal 
	1 (2%)
	1 (3%)
	0 (0%)
	2 (1%)




Content analysis of codes based on participant assumptions:

Table S2.3: Content analysis of codes based on participant assumptions around snack times vs mealtimes
	Snack1

	Code 
	Non-visitor stem (n=35) n (%) 
	Visitor stem (n=22) n (%) 
	Sport stem (n=25) n (%) 
	Total (n=82) n (%) 

	Fruit 
	19 (50%) 
	13 (54%) 
	4 (15%) 
	36 (40%) 

	Healthy snack 
	21 (55%) 
	14 (58%) 
	12 (44%) 
	47 (53%) 

	Child involvement
	7 (18%) 
	0 (0%)
	1 (4%) 
	8 (9%)

	Child choice 
	5 (13%)
	0 (0%)
	0 (0%)
	5 (6%)

	Unhealthy snack 
	3 (8%) 
	2 (8%) 
	2 (7%) 
	7 (8%) 

	Foods liked by the children 
	7 (18%) 
	2 (8%) 
	3 (11%) 
	12 (13%) 

	Convenience
	5 (13%)
	4 (17%)
	3 (11%)
	12 (13%)

	Takeaway
	0 (0%)
	 0 (0%)
	5 (19%)
	5 (6%)

	Healthy meal 
	3 (8%) 
	7 (29%) 
	6 (22%) 
	16 (18%) 

	Mealtime values
	6 (16%)
	1 (4%)
	2 (7%)
	9 (10%)

	Unhealthy meal 
	1 (3%)
	 0 (0%)
	0 (0%)
	1 (1%) 

	Meal2

	Code 
	Non-visitor stem (n=29) n (%) 
	Visitor stem (n=19) n (%) 
	Sport stem (n=34) n (%) 
	Total (n=82) n (%) 

	Fruit
	12 (40%) 
	5 (26%) 
	7 (20.5%) 
	24 (29%) 

	Healthy snack 
	2 (7%) 
	1 (5%) 
	2 (6%) 
	5 (6%) 

	Child involvement 
	8 (27%)
	2 (11%) 
	3 (9%) 
	13 (16%)

	Unhealthy snack 
	1 (3%) 
	2 (11%) 
	5 (15%) 
	8 (10%) 

	Foods liked by the children 
	7 (23%) 
	1 (5%) 
	3 (9%) 
	11 (13%) 

	Convenience
	8 (27%)
	4 (21%)
	5 (15%)
	17 (20%)

	Takeaway
	0 (0%)
	2 (11%) 
	12 (35%)
	14 (17%)

	Healthy meal 
	16 (53%) 
	13 (68%) 
	16 (47%) 
	45 (54%) 

	Mealtime values
	4 (13%)
	 0 (0%)
	4 (12%)
	8 (10%)

	Unhealthy meal 
	1 (3%) 
	 0 (0%)
	 0 (0%)
	1 (1%) 


1Snack includes morning tea, afternoon tea, snack and supper
2Meal includes breakfast, lunch and dinner

Table S2.4: Content analysis of codes based on participant assumptions around the time of day the food was provided
	Morning

	Code 
	Non-visitor stem (n=9) n (%) 
	Visitor stem (n=12) n (%) 
	Sport stem (n=8) n (%) 
	Total (n=27) n (%) 

	Fruit
	3 (33%)
	7 (58%)
	3 (38%)
	13 (54%)

	Healthy snack 
	2 (22%)
	3 (25%)
	0 (0%)
	5 (19%)

	Child involvement 
	2 (22%)
	1 (8%)
	0 (0%)
	3 (11%)

	Unhealthy snack 
	0 (0%)
	0 (0%)
	1 (13%)
	1 (4%) 

	Foods liked by the children 
	2 (22%)
	0 (0%)
	1 (13%)
	3 (11%) 

	Convenience
	1 (11%)
	8 (67%)
	2 (25%)
	11 (41%)

	Takeaway
	0 (0%)
	0 (0%)
	1 (13%)
	1 (4%)

	Healthy meal 
	4 (44)
	5 (42%)
	0 (0%)
	9 (33%) 

	Mealtime values
	3 (33%)
	0 (0%)
	1 (13%)
	4 (15%)

	Unhealthy meal 
	0 (0%)
	0 (0%)
	1 (13%)
	1 (4%) 

	Midday

	Code 
	Non-visitor stem (n=15) n (%) 
	Visitor stem (n=9) n (%) 
	Sport stem (n=20) n (%) 
	Total (n=43) n (%) 

	Fruit
	7 (47%)
	5 (56%)
	6 (30%)
	18 (42%) 

	Healthy snack 
	1 (7%)
	2 (22%)
	3 (15%)
	6 (14%)

	Child involvement 
	3 (20%)
	0 (0%)
	2 (10%)
	5 (12%) 

	Unhealthy snack 
	2 (13%)
	1 (11%)
	5 (25%)
	8 (19%) 

	Foods liked by the children 
	2 (13%)
	2 (22%)
	4 (20%)
	8 (19%) 

	Convenience
	3 (20%)
	1 (11%)
	0 (0%)
	4 (9%) 

	Takeaway
	0 (0%)
	1 (11%)
	8 (40%)
	9 (21%) 

	Healthy meal 
	9 (60%)
	9 (100%)
	6 (30%)
	24 (56%) 

	Mealtime values
	1 (7%)
	 0 (0%)
	1 (5%)
	2 (5%) 

	Unhealthy meal 
	0 (0%)
	 0 (0%)
	 0 (0%)
	0 (0%)

	 Afternoon

	Code 
	Non-visitor stem (n=28) n (%) 
	Visitor stem (n=18) n (%) 
	Sport stem (n=22) n (%) 
	Total (n=68) n (%) 

	Fruit
	18 (64%)
	6 (33%)
	6 (27%)
	30 (44%) 

	Healthy snack 
	15 (54%)
	7 (39%)
	5 (23%)
	27 (40%) 

	Child involvement 
	3 (11%)
	0 (0%)
	0 (0%)
	3 (4%) 

	Unhealthy snack 
	2 (7%)
	1 (6%)
	2 (9%)
	5 (7%) 

	Foods liked by the children 
	3 (11%)
	1 (6%)
	2 (9%)
	6 (9%) 

	Convenience
	4 (14%)
	2 (11%)
	4 (18%)
	10 (15%) 

	Takeaway
	0 (0%)
	2 (11%)
	4 (18%)
	6 (9%) 

	Healthy meal 
	4 (14%)
	6 (33%)
	4 (18%)
	10 (15%) 

	Mealtime values
	3 (11%)
	0 (0%)
	0 (0%)
	3 (4%) 

	Unhealthy meal 
	0 (0%)
	0 (0%)
	0 (0%)
	 0 (0%)

	Evening

	Code
	Non-visitor stem (n=10) n (%) 
	Visitor stem (n=4) n (%) 
	Sport stem (n=10) n (%) 
	Total (n=24) n (%) 

	Fruit
	0 (0%)
	0 (0%)
	0 (0%)
	0 (0%)

	Healthy snack 
	1 (10%)
	2 (50%)
	0 (0%)
	3 (12.5%) 

	Child involvement 
	0 (0%)
	0 (0%)
	0 (0%)
	0 (0%)

	Unhealthy snack 
	6 (60%)
	0 (0%)
	0 (0%)
	6 (25%) 

	Foods liked by the children 
	0 (0%)
	1 (25%)
	2 (20%)
	3 (12.5%) 

	Convenience
	3 (30%)
	1 (25%)
	2 (20%)
	6 (25%) 

	Takeaway
	4 (40%)
	2 (50%)
	1 (10%)
	7 (29%) 

	Healthy meal 
	0 (0%)
	0 (0%)
	2 (20%)
	2 (8%) 

	Mealtime values
	4 (40%)
	4 (100%)
	4 (40%)
	14 (58%) 

	Unhealthy meal 
	3 (30%)
	0 (0%)
	0 (0%)
	3 (12.5%) 


 

Table S2.5: Content analysis of codes based on participant assumptions around the day of the week the food was provided
	Monday

	Code
	Non-visitor stem (n=9) n (%)
	Visitor stem (n=4) n (%)
	Sport stem (n=1) n (%)
	Total (n=14) n (%)

	Fruit
	3 (33%)
	3 (75%)
	0 (0%)
	6 (43%)

	Healthy snack
	3 (33%)
	0 (0%)
	0 (0%)
	3 (21%)

	Child involvement
	3 (33%)
	0 (0%)
	1 (100%)
	4 (29%)

	Unhealthy snack
	1 (11%)
	1 (25%)
	0 (0%)
	2 (14%)

	Foods liked by the children
	1 (11%)
	0 (0%)
	0 (0%)
	1 (7%)

	Convenience
	2 (22%)
	0 (0%)
	0 (0%)
	2 (14%)

	Takeaway
	0 (0%)
	0 (0%)
	0 (0%)
	0 (0%)

	Healthy meal
	1 (11%)
	2 (50%)
	1 (100%)
	4 (29%)

	Mealtime values
	1 (11%)
	0 (0%)
	1 (100%)
	2 (14%)

	Unhealthy meal
	0 (0%)
	1 (25%)
	0 (0%)
	1 (7%)

	Tuesday

	Code
	Non-visitor (n=1) n (%)
	Visitor (n=1) n (%)
	Sport (n=4) n (%)
	Total (n=6) n (%)

	Fruit
	0 (0%)
	1 (100%)
	0 (0%)
	1 (17%)

	Healthy snack
	0 (0%)
	1 (100%)
	0 (0%)
	1 (17%)

	Child involvement
	1 (100%)
	0 (0%)
	0 (0%)
	1 (17%)

	Unhealthy snack
	0 (0%)
	1 (100%)
	2 (50%)
	3 (50%)

	Foods liked by the children
	1 (100%)
	0 (0%)
	0 (0%)
	1 (17%)

	Convenience 
	0 (0%)
	0 (0%)
	0 (0%)
	0 (0%)

	Takeaway
	0 (0%)
	0 (0%)
	0 (0%)
	0 (0%)

	Healthy meal
	1 (100%)
	1 (100%)
	1 (25%)
	3 (50%)

	Mealtime values
	0 (0%)
	0 (0%)
	0 (0%)
	0 (0%)

	Unhealthy meal
	0 (0%)
	0 (0%)
	0 (0%)
	0 (0%)

	Wednesday 

	Code
	Non-visitor (n=5) n (%)
	Visitor (n=0) n (%)
	Sport (n=4) n (%)
	Total (n=9) n (%)

	Fruit
	1 (20%)
	0 (0%)
	2 (50%)
	3 (33%)

	Healthy snack
	1 (20%)
	0 (0%)
	3 (75%)
	4 (44%)

	Child involvement
	1 (20%)
	0 (0%)
	0 (0%)
	1 (11%)

	Unhealthy snack
	0 (0%)
	0 (0%)
	1 (25%)
	1 (11%)

	Foods liked by the children
	0 (0%)
	0 (0%)
	0 (0%)
	0 (0%)

	Convenience 
	0 (0%)
	0 (0%)
	0 (0%)
	0 (0%)

	Takeaway
	0 (0%)
	0 (0%)
	1 (25%)
	1 (11%)

	Healthy meal
	2 (40%)
	0 (0%)
	0 (0%)
	2 (22%)

	Mealtime values
	0 (0%)
	0 (0%)
	0 (0%)
	0 (0%)

	Unhealthy meal
	0 (0%)
	0 (0%)
	0 (0%)
	0 (0%)

	Thursday

	Code
	Non-visitor (n=2) n (%)
	Visitor (n=0) n (%)
	Sport (n=1) n (%)
	Total (n=3) n (%)

	Fruit
	0 (0%)
	0 (0%)
	0 (0%)
	0 (0%)

	Healthy snack
	0 (0%)
	0 (0%)
	0 (0%)
	0 (0%)

	Child involvement
	0 (0%)
	0 (0%)
	0 (0%)
	0 (0%)

	Unhealthy snack
	0 (0%)
	0 (0%)
	0 (0%)
	0 (0%)

	Foods liked by the children
	0 (0%)
	0 (0%)
	0 (0%)
	0 (0%)

	Convenience 
	1 (50%)
	0 (0%)
	0 (0%)
	1 (33%)

	Takeaway
	0 (0%)
	0 (0%)
	0 (0%)
	0 (0%)

	Healthy meal
	0 (0%)
	0 (0%)
	1 (0%)
	1 (33%)

	Mealtime values
	0 (0%)
	0 (0%)
	0 (0%)
	0 (0%)

	Unhealthy meal
	0 (0%)
	0 (0%)
	0 (0%)
	0 (0%)

	Friday

	Code
	Non-visitor (n=2) n (%)
	Visitor (n=1) n (%)
	Sport (n=0) n (%)
	Total (n=3) n (%)

	Fruit
	1 (50%)
	0 (0%)
	0 (0%)
	1 (33%)

	Healthy snack
	0 (0%)
	0 (0%)
	0 (0%)
	0 (0%)

	Child involvement
	1 (50%)
	0 (0%)
	0 (0%)
	1 (33%)

	Unhealthy snack
	0 (0%)
	0 (0%)
	0 (0%)
	0 (0%)

	Foods liked by the children
	1 (50%)
	0 (0%)
	0 (0%)
	1 (33%)

	Convenience 
	0 (0%)
	0 (0%)
	0 (0%)
	0 (0%)

	Takeaway
	0 (0%)
	0 (0%)
	0 (0%)
	0 (0%)

	Healthy meal
	2 (100%)
	1 (100%)
	0 (0%)
	3 (100%)

	Mealtime values
	0 (0%)
	0 (0%)
	0 (0%)
	0 (0%)

	Unhealthy meal
	0 (0%)
	0 (0%)
	0 (0%)
	0 (0%)

	Saturday

	Code
	Non-visitor (n=4) n (%)
	Visitor (n=14) n (%)
	Sport (n=27) n (%)
	Total (n=45) n (%)

	Fruit
	3 (75%)
	2 (14%)
	11 (41%)
	16 (36%)

	Healthy snack
	4 (100%)
	2 (14%)
	6 (22%)
	12 (27%)

	Child involvement
	1 (25%)
	0 (0%)
	0 (0%)
	1 (2%)

	Unhealthy snack
	2 (50%)
	0 (0%)
	2 (7%)
	4 (9%)

	Foods liked by the children
	1 (25%)
	1 (7%)
	4 (15%)
	6 (13%)

	Convenience 
	2 (50%)
	2 (14%)
	5 (19%)
	9 (20%)

	Takeaway
	0 (0%)
	1 (7%)
	10 (37%)
	11 (24%)

	Healthy meal
	4 (100%)
	2 (14%)
	5 (19%)
	11 (24%)

	Mealtime values
	0 (0%)
	0 (0%)
	1 (4%)
	1 (2%)

	Unhealthy meal
	1 (25%)
	1 (7%)
	1 (4%)
	3 (7%)

	Sunday

	Code
	Non-visitor (n=5) n (%)
	Visitor (n=2) n (%)
	Sport (n=9) n (%)
	Total (n=16) n (%)

	Fruit
	1 (20%)
	0 (0%)
	1 (11%)
	2 (13%)

	Healthy snack
	1 (20%)
	0 (0%)
	1 (11%)
	2 (13%)

	Child involvement
	2 (40%)
	0 (0%)
	1 (11%)
	3 (19%)

	Unhealthy snack
	0 (0%)
	0 (0%)
	0 (0%)
	0 (0%)

	Foods liked by the children
	3 (60%)
	0 (0%)
	3 (33%)
	6 (38%)

	Convenience 
	1 (20%)
	1 (50%)
	1 (11%)
	3 (19%)

	Takeaway
	1 (20%)
	0 (0%)
	4 (44%)
	5 (31%)

	Healthy meal
	2 (40%)
	0 (0%)
	2 (22%)
	4 (25%)

	Mealtime values
	2 (40%)
	0 (0%)
	1 (11%)
	3 (19%)

	Unhealthy meal
	2 (40%)
	0 (0%)
	0 (0%)
	2 (13%)




Table S2.6: Content analysis of codes based on participant assumptions around the age of the child(ren) in the story
	Multiple ages/did not consider

	Code 
	Non-visitor stem (n38) 
	Visitor stem (n35)
	Sport stem (n30)
	Total (n103)1

	Fruit 
	18 (42%) 
	11 (31%) 
	13 (43%)
	42 (39%) 

	Healthy snack 
	16 (37%) 
	8 (22%) 
	8 (27%)
	32 (30%) 

	Child involvement 
	3 (7%) 
	2 (6%)
	1 (3%)
	6 (6%) 

	Unhealthy snack 
	3 (7%) 
	2 (6%)
	4 (13%)
	8 (7%) 

	Foods liked by the children 
	8 (19%) 
	1 (3%)
	1 (3%)
	10 (9%) 

	Convenience 
	7 (16%) 
	6 (17%)
	3 (10%)
	16 (15%) 

	Takeaway 
	0 (0%)
	0 (0%)
	4 (13%)
	4 (4%) 

	Healthy meal 
	12 (28%) 
	15 (41%) 
	12 (40%)
	39 (36%) 

	Mealtime values 
	6 (14%) 
	4 (11%)
	4 (13%)
	14 (13%) 

	Unhealthy meal 
	0 (0%)
	1 (3%)
	0 (0%)
	1 (1%) 

	Children (5-12 years)

	Code 
	Non-visitor stem (n29)
	Visitor stem (n14)
	Sport stem (n25)
	Total (n68)

	Fruit 
	15 (52%)
	4 (29%)
	19 (76%)
	38 (64%) 

	Healthy snack 
	10 (34%)
	4 (29%)
	5 (20%)
	19 (32%) 

	Child involvement 
	6 (21%)
	0 (0%)
	0 (0%)
	6 (10%) 

	Unhealthy snack 
	1 (3%)
	0 (0%)
	1 (4%)
	2 (3%) 

	Foods liked by the children 
	5 (17%)
	1 (7%)
	5 (20%)
	11 (19%) 

	Convenience 
	4 (14%)
	2 (14%)
	1 (4%)
	7 (12%) 

	Takeaway 
	0 (0%)
	2 (14%)
	5 (20%)
	7 (12%) 

	Healthy meal 
	7 (24%)
	5 (36%)
	6 (24%)
	18 (31%) 

	Mealtime values 
	4 (14%)
	0 (0%)
	1 (4%)
	5 (8%) 

	Unhealthy meal 
	1 (3%)
	1 (7%)
	0 (0%)
	2 (3%) 

	Toddler (2 years)

	Code 
	Non-visitor stem (n=1) n (%) 
	Visitor stem (n=0) n (%) 
	Sport stem (n=1) n (%) 
	Total (n=2) n (%) 

	Healthy meal 
	 1 9100%)
	 0 (0%)
	1 (100%)
	2 (100%)

	Young children (3-4 years)

	Code 
	Non-visitor stem (n=1) n (%) 
	Visitor stem (n=2) n (%) 
	Sport stem (n=1) n (%) 
	Total (n=4) n (%) 

	Fruit 
	0 (0%)
	1 (50%)
	0 (0%)
	1 (25%)

	Healthy meal 
	0 (0%)
	1 (50%)
	1 (100%)
	2 (50%)

	Adolescent (13-18 years)

	Code 
	Non-visitor stem (n=1) n (%) 
	Visitor stem (n=1) n (%) 
	Sport stem (n=5) n (%) 
	Total (n=7) n (%) 

	Fruit 
	0 (0%)
	0 (0%)
	2 (40%)
	2 (29%) 

	Healthy snack 
	0 (0%)
	0 (0%)
	1 (20%)
	1 (14%)

	Convenience 
	0 (0%)
	0 (0%)
	1 (20%)
	1 (14%) 

	Takeaway 
	0 (0%)
	0 (0%)
	2 (40%)
	2 (29%) 

	Healthy meal 
	0 (0%)
	0 (0%)
	3 (60%)
	3 (43%) 


 112 participants unclearly specified the age of the child(ren)


