
S2 Included Studies Oligopoly Experiments

Article F.aggchoice F.indichoice F.indipayoff F.ownpayoff

Apesteguia et al. (2010) X X X

Coq and Orzen (2006) X X

Davis et al. (2003) X

Davis et al. (2010) X X

Davis (2002) X Y Y X

Davis (2011) X X

Fouraker and Siegel (1963) Y X

Gallego (1998) X X

Gürerk and Selten (2012) X X X

Huck et al. (1999) Y Y X

Huck et al. (2000) X Y Y X

Huck et al. (2002) X X

Huck et al. (2004) Y X

Offerman et al. (2002) X Y Y X

Roux and Thöni (2015) X X

Sonntag and Zizzo (2014) X X

Vriend and Bosch-Domenech (2003) X Y X

Waichman et al. (2010) X X

Notes: X means used in all treatments, Y means used in some treatments only, no symbol means feedback
not given, and n.a. means data is missing. F.aggchoice refers to aggregate feedback about choices in one’s
group, F.indichoice to feedback about each group member’s choice, F.indipayoffs to feedback about each
group member’s payoff, and F.ownpayoff to feedback about one’s own payoff.
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