How the Chinese Government Fabricates Social Media Posts
for Strategic Distraction, not Engaged Argument: Supplementary Appendix

This is a supplementary appendix to “How the Chinese Government Fabricates Social Media
Posts for Strategic Distraction, not Engaged Argument”.

On 5/21/2016, the Global Times -- a newspaper published by the People’s Daily, the chief Chinese
Communist Party (CCP) mouthpiece -- ran an editorial in Chinese about our paper. The primary purpose
of the editorial is to defend CCP policies and practices on the internet, including the activities of
CCP-directed and organized online commentators, often colloquially referred to as the “50c¢ party”.
Implicit premises of the editorial (which may be jarring to some readers unfamiliar with China) include
that the accepted goal of the regime is to remain in power in perpetuity, that ensuring stability of control
in this way is good for and agreed to by the people, and that the will of the government is equivalent to

the will of the people. As a result, the Chinese regime is not embarrassed by their massive censorship
organization or other information control mechanisms, such as the 50c party or the Great Firewall, which
may help it accomplish these goals. The editorial talks about how the regime faces the challenging task of
ensuring stability of control and shaping public opinion, while trying to avoid annoying people too much
with these information control mechanisms that many do not like. The regime is especially concerned
with the rise of social media, its frequency of viral messaging, and its ability to spark or fuel collective
action; it feels so justified in its decision to respond to these challenges with newer, more intrusive,
mechanisms to control public opinion that its appropriateness is assumed without seeing any need to
defend or even mention its normative appropriateness.

As we explain in the Appendix included with our paper, the editorial, which was published only in
Chinese, was addressed primarily to their people, rather than the international press (or us). Then, the
course of their main goal of defending themselves before their people, the editorial appears to be a rare
admission to the existence of the 50c party, the veracity of our leaked archive, and confirmation of our
empirical results.

Understanding what is meant by this editorial requires translation -- which we offer below a sentence at a
time in English, followed by the original Chinese -- as well as some contextual knowledge and
explanation [which we offer in square brackets]. The original editorial was published at

http://{.mp/ChinasResponse.

Global Times, 5/21/2016
Editorial: Harvard Team's Superficial Knowledge of the So-called “50 Cent Party”

#i7 - BEERAN IR BB — M4 AR

A research team from Harvard University has recently published a report on the “Fifty Cent Party” of the
Chinese internet; this report claims that they have read more than two thousand sealed emails leaked from
a regional government’s internet propaganda department in the city of Ganzhou, Jiangxi Province, in
addition to verifying information on nearly 43,800 “50 Cent Party” posts. M5 {86 KZ¢— 1 WF Z2 E BA B Bil
A —REHNPEME EERHWINRE, ZREEHER T AT 2 HMIERMN— D EBUAF


http://j.mp/ChinasResponse

RIS ERI T 2R R A B F BB, F B BFRAIN T IFiA£9438005% A E R K MHIE R, This report
goes further and estimates that China’s government posts more than 480 million messages on social
media each year, 53% of them on government websites. % IR &3 — & {h E of E BT B £ E 4 R EA
ERFIERANA8ZEE, HPS3%MIERKHEBRAFMIE L. [This is a reasonably accurate
summary of some of the empirical results in our paper. The editorial does not take issue with these results
or others in our paper; it also does not deny the veracity of the leaked archive we used in some of our
analyses.]

The Harvard team’s report has been actively promoted by the mainstream American media, [more than
5,000 news outlets worldwide, not only in America, published articles about an early draft of our paper
over the few days before this editorial appeared; see Footnote 7 in our paper] seriously befouling China’s
name in Western circles. MG HEBAMIX — IR & ZEIEXE X RIEAMRREE, EEAEBETRER
“B” T HhE—HB. However, it is obvious that the team doing this research has only the most superficial
knowledge of China’s national circumstances, muddling the distinctions between official authoritative
information, the official news media, and ordinary online statements; they also fail to understand the
legitimacy of “public opinion guidance” within the Chinese system. [“Public opinion guidance” is an
official term referring to CCP policies and practices designed to influence or control public opinion. In
China, this includes what they call below “traditional” guidance, such as their control of the press, as well
as newer types of guidance designed for social media and the internet that includes censorship, 50c
activity, the Great Firewall, etc. Our paper does not address the “legitimacy” of this activity one way or
the other, but many news media reports on our paper attacked these normative issues head on.] ZAT f#{ItE
MRS HEREAN PEMERFE—+FE, HMNBESFTEANRBER. EABRKERURE
B EREZBMX, AR TEEILE| S EREARHFHIE LS. They take the structures and
mechanisms of the Western media field as the standard, summing up all the ways in which the Chinese
media structures differ as the “Fifty Cent Phenomenon.” [Our paper distinguishes between 50c posts
written under direction by the Chinese government, which we study, and others, such as those written by
volunteers or on behalf of business groups, which we do not; see Footnote 1 in our paper.] {4 1#E 75 5 8

RIHEMMNF ZETIRE, DERRCBBEEZTRMAMBEMITEIA T EERNR”.

China’s political system is different from that of the West, so it is only natural that the media ecology
would be different as well. FEMBUAARIGEEATRE, BieESBAMARE—#. The Western
media has its own guidance rules, adapted to its political forms and socioeconomic landscape. [E.g., in the
West, child pornography is routinely censored, as are critical comments on some corporate web sites.
Also, politicians, public officials, and government programs participate in social media, issue press
releases, and give speeches. Of course, only rarely do Western governments use forms of public opinion
guidance that are kept secret from the public, at least so far as is known.] FE B2 F i1 EH 2 RIS SN
N, SREBMBCERSINZ TS EIRMEER. China’s media system cannot emulate the West, and
those who work in China’s media can be proud of this principle. [I.e., China’s public opinion guidance
policies should be viewed as legitimate even though they are different from Western government
practices because Western social media and Western political systems differ from China’s.] H1E #Eit

ARRTAGERATEAET, PEERIEENXNRIUTLATUEESIL.



Indeed, Chinese society is generally in agreement regarding the necessity of “public opinion guidance,”
[This is an empirical claim which, as we show in our paper by analyzing social media posts discussing
this editorial, turns out to be incorrect.] and Chinese people are also aware of the fact that the media in
different countries around the world is subject to different forces and different degrees of guidance. E 3%
NF5I SRR HMLEYE PEHEZEARINRN, NT2HRAMNAEARBZIITRNDENTERE
Er51S, fEAX Lt 250:E/R. What people frequently debate is just how this “public opinion
guidance" is to advance with the times, accurately gauging the pulse of the internet and improving the
positive results with less wasted efforts. [“Positive results with less wasted efforts” refers to removing,
redirecting, or distracting the public from information viewed by the regime as false or harmful.] A1
RHEER BRI S NI 5aMER, EATBRMEMKE, ZKWREEBXR, DMEETHAD
. Especially undesirable is courting mockery through improper guidance. [The government is expressing
the difficulty of its political position, where it is trying to guide public opinion as it desires, while trying
to make sure the public does not get too upset in the process and spark collective action, which most
government guidance is designed to urgently prevent or stop. Not all Chinese people agree with CCP
activities in censorship and public opinion guidance, and they know that a way to influence the
government is to engage in collective action and on-the-ground protest.] X E N B HE AL L5 FER“BR
E”

The “Fifty Cent Party” [people directed by the Chinese government to post in social media in specific
deceptive ways] and the “American Cent Party” [those who choose to post on social media in ways
favorable to the US government] debate has been around a long time. “AER"5“ER T HWFLER
LA . Whether the “Fifty Cent Party” exists, or who they might be, are most certainly not prominent
questions in the online Chinese media. “AEZ"FIEFARFE, MINBLEHL AN, XLIFFEMLE
BiR17 8922 H Al B . When Chinese people talk jokingly about the “Water Army” [astroturfers operating
surreptitiously, i.e., “underwater”, usually on behalf of commercial firms], they’re usually not referring to
the “Fifty Cent Party”; sometimes they’re talking about the “American Cent Party,” sometimes they’re
talking about business promotion teams, and sometimes they’re talking about groups that use all kinds of
forces within the borders and beyond to “manufacture momentum.” [The government is very concerned
with any nongovernmental group with the ability to make ideas go viral, from which collective action is
sometimes generated.] FEIANEEKE"R, ZHMROULASRAERKNES, SlIFLEMEEMR
TAIBE“ENR", ALMEERTELWERR, EERZEERANEEERNERERANESH
1&FABA. This is a point the Harvard researchers either got wrong or deliberately generalized about. X —
RIGHMMRERRET, HERMAIBOLDLURBEL. [The editorial is correct that many ideas go
viral in ways that are not controlled by the government, either openly or secretly through the 50c party. Of
course, our paper distinguishes among these sources; see Footnote 1 in our paper. |

The Chinese internet media’s largest problem is not being dominated by the “Fifty Cent Party,” [i.e., The
largest problem the Chinese government or, equivalently, its people have with the media is not that the
internet is dominated by the “Fifty Cent Party,”...] but rather the amplification of negative and alternative
information [i.e., viral memes generated by sources other than the CCP] on Chinese domestic issues
caused by opinion formation mechanisms that have been a part of the Internet since it was invented in the
US [i.e., ideas that go viral due to forces other than the regime]; Chinese society, in the midst of a
transformation, does not have the hedging [risk mitigation] mechanisms to deal with this amplification, so
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traditional public opinion guidance systems don’t seem to be pulling their weight when it comes to
overcoming these problems. [In other words, controlling state-owned media content no longer controls
what people read and so does not influence their public opinion as much as it did before the advent of new
participatory social media.] FEARNERZHMRRKABZATEMEEER TS TE, MEE
BRWAEXERR A BTHRRERNTHAEBLR ERXTHEENHNREEARER I
o oh E 4 S AR XX MR RIX R LG, EREIRE | S AR ARIX N B BT X B L E
~LE3.

The Internet media space has an infinite capacity but its borders and its core are unclear [i.e., unlike a
physical or geographic boundary, which is easier to defend], so some grassroots social issues are always
able to suddenly attract the attention of the entire Internet, creating one hot button issue after another in
the online Chinese media; its overall impact simply cannot be compared with that of the Western internet
media. BEXWEBRZERFEFTHAEE EHLESMPDOHTEW, —LEERHSEHEREEARAS
HNEMXIHROEE, ERFPENELRERZSHEE HENAPEHITEAERNEIRZTH
B H1E. The Harvard team’s report gives the impression that the “Fifty Cent Party” is a shadowy,
omnipotent group with government support, citing individual cases that we have been unable to verify but
that when woven together give a false idea very far from the actual situation of the internet in China. [To
some extent, this appears to be intentionally vague, with “false idea” having no clear referent. However,
inferring this in context from of the rest of the editorial, they are saying that the 50c party exists but has a
minor influence over social media compared to other forces described above. Throughout, instead of
disagreeing with any empirical findings or claims in our paper, the editorial focuses on the normative
justification and, from the perspective of the regime, the need for their system of public opinion
guidance.] REFREIBARIIR S48 N LB X FFRO“ A ER - MH R, TRATREMENR, 12 EA]
EMBIEERBI6]F, RREKHHNZESPEERMKEGRERARAEZEMTSSELR.

Various permutations in the relationship between the internet and social governance around the world are
derived from the marvelously rich and complex range of human phenomena [i.e., They are claiming that
different countries with different political systems are justified in having different rules for public opinion
guidance], and the Harvard team’s arrogance and naiveté is like using arithmetic to solve complex
calculus problems. BB G tH A Zit AEMHSIASTTEHBREFEFE ERHMARLR, Bk
HI ISR MR R EAREREBHR DB RE —4. 1 have to say, they are either nerds
who lack experience, or opportunistic scholars who know how to use the Western public’s biases to get
attention. FEEF WM HE R —LRDIIAKBRF, HER—EIEMFIRETEALXXNER
PFEIGEERIK I TR EE.

The issue also tells us how complex an internal and external environment China’s media workers are
faced with; China’s media is no longer independent and closed, and Western media forces have a huge
interest in communicating and interacting with us. X#E & IFEA], PEMECIT/FEIRAE S 2
HRNRE, FERRZENMREMIL. #HAK, BARRHIEFBEERNEBK EREENHH
fit, E3h, A grassroots issue in China can become a hot topic on the domestic internet in a heartbeat
because of this, and can even resonate through the international media. 5 [E £ /2 8955 Al GEMR B B N E A
W LB, RREATEEEEFRE R E5IFEEE. This makes brand new requirements for us, and we
may have no choice but to build up our internal strength in order to face all these changes. 1X 3 HA 142
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TEFMER, HANHFRITEERE, HEHFMEATI, LIAFZE. [In other words, in order to stay in
power, the regime feels it must bolster “internal strength,” which seems to refer to more stringent forms of
public opinion guidance, such as 50c party activity controlled by the regime, so it can stop issues from

going viral on the web and potentially on the ground.]



