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Parameter Model 1 Model 2 Model 3 

Days Until Registration Deadline 0.015* - - 

 -0.007 - - 

Days Until Start Date for Voting - 0.013** - 

 - -0.005 - 

Days Until Election Day - - 0.013** 

 - - 0.005 

Constant -0.498 -0.480* -0.332 

 -0.351 0.200 0.228 

    

N 132 210 210 

Log-Likelihood -70.842 -123.458 -122.788 

Table A1: Predictors of Democratic (Clinton or Kaine) Campaign Visits to Universities in 2016 

    

Entries are logistic regression coefficients.  Robust standard errors are in parentheses.  

***p < 0.001; **p < 0.01; *p < 0.05; ^p < 0.10.   

    

The dependent variable is coded one for a visit to a college or university campus, and zero for a  

visit to any other type of venue.     
 

Parameter Model 1 Model 2 Model 3 

Days Until Registration Deadline -0.009 - - 

 (0.009) - - 

Days Until Start Date for Voting - -0.004 - 

 - (0.006) - 

Days Until Election Day - - 0.000 

 - - -0.006 

Constant -2.909*** -2.537*** -2.433*** 

 0.508  (0.303) -0.340 

    

N 208 305 305 

Log-Likelihood -55.863 -86.317 -86.480 

Table A2: Predictors of Republican (Trump or Pence) Campaign Visits to Universities in 2016 

    

Entries are logistic regression coefficients.  Robust standard errors are in parentheses.  

***p < 0.001; **p < 0.01; *p < 0.05; ^p < 0.10.   

    

The dependent variable is coded one for a visit to a college or university campus, and zero for a  

visit to any other type of venue.     
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