 (
Email to 
panel members of a market research company
 (18+ years) with screening questionnaire (n = approx. 7600)
)


 (
If no response in one week, 
email reminder sent. Repeated one week later. 
) (
Eligible families (with child aged 10-16 years) (n = 582) emailed the 
link to online child questionnaire (and hardcopy information letter sent)
)


 (
Child 
completes online survey (n = 417
)
)
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