SUPPLEMENTARY MATERIAL 3
	
	S3 Appendix - Brand tests for the proportional odds assumption, 2015.

 

Model 1

Model 2

Model 3

Model 4

Approximate likelihood-ratio test of proportionality of odds

0.043

0.006

<0.001

0.004

Note: Model 1 = Proportional odss assumption with any type of food store; segregation categories (defined as follows: High: Gi* > 1.96; Medium: 0 > Gi* >  1.96; and Low, Gi*< 0) and population in the model; Model 2 = Proportional odds assumption with  predominantly market unprocessed and/or minimally processed foods; segregation categories (defined as follows: High: Gi* > 1.96; Medium: 0 > Gi* >  1.96; and Low, Gi*< 0) and population in the model; Model 3 = Proportional odds assumption with  predominantly market ultraprocessed foods, segregation categories (defined as follows: High: Gi* > 1.96; Medium: 0 > Gi* >  1.96; and Low, Gi*< 0 ) and population in the model; Model 4 = Proportional odds assumption with mixed establishments, segregation categories (defined as follows: High: Gi* > 1.96; Medium: 0 > Gi* >  1.96; and Low, Gi*< 0) and population in the model. A significant test (e.g. p < .05) indicates that the proportional odds assumption has been violated.




